
Revenue Mobilisation Post-COVID 
(Malaysian Experience and Key Lessons)

MR. HISHAMUDIN MOHAMED
INLAND REVENUE BOARD OF MALAYSIA



Resolve – To level the curve of 

COVID -19 infection

Resilience - Introduction of economic 

stimulus packages to address the effects of 

economic closures

Restart - The gradual reopening of the 

economy

Recovery - Add more economic stimulus 

package

Revitalise - started with the launch of 

Budget 2021 initiatives - to stimulate 

and jump-start the economy 

Reform – Structured of the 

economy towards the ‘new normal.’ : 

The 12th Malaysia Plan
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Revenue Mobilisation Post-COVID 
(Malaysian Experience and Key Lessons)
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Expand and diversify the revenue base

Expenditure rationalization 
and debt management

Malaysia’s Strategy For Survival
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3 main terraces

• Empower People

• Propel Businesses 

• Stimulate the Economy 
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Recovering 

From 

Covid-19: 

“A Prosperous, 

Inclusive and 

Sustainable 

Malaysia”
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https://www.ncer.com.my/invest-in-ncer/ecosystem-support-and-incentives/ncer-tax-incentives/ 

Recovering From Covid-19: 

Tax Measures and Incentives in Malaysia



Exit Strategy 

to Ease Tax 

Payments 

Responses to 

the COVID-19 

Pandemic
Consideration of appeals on penalties

and rescheduling of payments by the

Inland Revenue Board of Malaysia

(IRBM)

Extension of special deduction for

rental reduction
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2015 2016 2017 2018 2019 2020 2021

TREND OF TAX PAYMENT TRANSACTION RECEIVED 
BY IRBM THROUGH E-PAYMENT FROM 2015 UNTIL 2021
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21.90%

25.46%

31.30%

43.70%

55.95%

71.65%
84.66%

Note: 

Transaction in 

2021 Up To 31 

August 2021

Note: Transaction 

in 2021 Up To 31 

August 2021
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2018 2019 2020 2021

ONLINE SERVICES 3,731,377 4,768,621 12,627,812 39,537,929

VISITORS 3,413,906 3,504,972 2,529,214 1,094,980

E-PAYMENT 4,079,638 5,761,840 7,045,631 7,129,662
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COMPARATIVE ANALYSIS: 
ONLINE SERVICES IN THE DIGITAL AGE

Customer Online Services

IRBM has implemented online 
services and continuously 

provided services even during 
the pandemic
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Number of Visitors at the IRBM 
Counters 

The number of visitors dropped 
drastically since 2020 due to the 

COVID-19 pandemic 
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e-Payment Services03

COMPARATIVE ANALYSIS

IRBM has provided various 
e-payment methods to facilitate tax 

payment by taxpayers



COVID-19 - A GAME CHANGER FOR DIGITAL TRANSFORMATION
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"Resilient As One, 

Together We Triumph"

“TERIMA KASIH

THANK YOU"
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